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I What needs to be done? <9 Samunnati

ivestied in Your Growilh

Vision MISSION

Need for Innovative Business Models
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Samunnati’s efforts <9 Samunnati

Frvested in Your Growih
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Agri is a complex ecosystem <9 Samunnati

Sta_rtups Irnvesteed in Your Growih
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Developing a Digital Connector for Farmers

_ <4 Samunnati
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ﬁ! Samunnati
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I Platform: Single Window to the World

Tech
Platforms

Advisory
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I Hierarchical Needs of Indian Smallholder Farmers <9 Samunnati

ivested in Your Growih

Access to Finance + Customized Financial Solutions + Market Linkage +

Advisory + Risk Mitigation Tools

Access to Finance + Customized Financial Solutions + Market Linkage +

Advisory

— Access to Finance + Customized Financial Solutions + Market Linkage
Y
— Access to Finance + Customized Financial Solutions

(.
-9-

- & Access to Finance

Deficiency _
Needs

Samunnati’s Integrated Value Chain Model covers all the stated hierarchical needs by providing solutions at every possible stage




The Agri Market is TOO BIG for

anyone to service

Collaborate with everyone

Compete with no one
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Agri Ecosystem Play



